
What is 
Google Tag 
Manager?



Picture the scene: you’re running a major  
new campaign and are expecting a huge 
number of people to visit your site. 

You need to get tracking in place that will 
allow you to quickly and easily understand 
what these visitors are doing and how  
effective the campaign is proving. 

Nightmare, right? 

Not with Google Tag Manager. 
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Part 1: 
What is Google Tag Manager?

Google Tag Manager (GTM) allows 
site owners to add snippets of 
code (called “tags”) to their site and 
manage them - all without touching 
the rest of the site’s code. 

The tags can be used to track 
actions taken on the site by visitors, 
giving owners greater insight into 
what is happening and how their 
site is performing.
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Introduction

To do this, a developer adds a data 
layer to the site, which enables data 
to be sent to GTM.

Within GTM, site owners set  
up and manage tags that will be 
activated when users perform 
certain actions on the site. 

Details of these action are then 
stored along with the rest of the site 
data in Google Analytics.

ANALYTICS 
PLATFORM

GOOGLE 
TAG 

MANAGER
WEBSITE DATA 

LAYER
TAGS



Part 2: 
Why do you need GTM?

Through GTM you can 
understand:

If you’re thinking that all this sounds 
interesting, but maybe not entirely 
necessary, think again. 

GTM can give you granular insight 
into what your users are doing and 
how your digital marketing channels 
are performing.
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HOW MANY FORMS  
WERE SUBMITTED ON  
YOUR SITE: 

This will help if you have a contact 
us form, take bookings or ask users 
to sign up to a newsletter.

HOW VISITORS ENGAGE 
WITH YOUR INTERACTIVE 
CONTENT: 

If you offer podcasts, videos or other 
forms of multimedia content, GTM 
can give you insight into the number 
of views and listens they’re getting. 

HOW VISITORS SHARE 
YOUR CONTENT ON  
SOCIAL MEDIA: 

Whether it’s on Twitter, Facebook, 
LinkedIn or any other platform, GTM 
can put all your key social metrics  
in one place.

HOW MANY  
TRANSACTIONS HAVE  
BEEN COMPLETED: 

A thriving business needs a thriving 
sales team and GTM can help you 
understand how yours is performing.

HOW YOUR PAID 
ADVERTISING IS 
PERFORMING: 

If you’re running a PPC campaign, 
display advertising, social media 
advertising or affiliate marketing, 
you can bring them together in GTM.

HOW MANY VISITORS 
DOWNLOADED CONTENT: 

Downloads of ebooks and PDFs  
can be tracked through GTM, 
helping you understand their value 
and gain important leads. 



Part 3: 
What are the benefits of GTM?

GTM is designed to be as user-friendly as possible  
in order to drive down resource and cost.

It does this by:
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REDUCING THE LEVEL 
OF TECHNICAL INPUT 
NEEDED

Technical expertise will be  
needed at the set-up stage, 
but once everything is in place, 
everyone in your team will be  
able to manage the system. 

This will save valuable time  
and resource. 

SUPPORTING 
COLLABORATION WITH 
MULTIPLE USERS

GTM is designed to encourage 
collaboration. 

Whether you have a number of 
people within your company who 
need to use it, or you need to 
work with third parties, GTM can 
accommodate multiple users. 

FUNCTIONING EASILY 
WITH ANALYTICS AND 
ADWORDS 

GTM is a Google product and 
therefore works seamlessly with 
Analytics and Adwords. 

If you use those tools, 
implementing GTM alongside 
them makes for a comprehensive 
suite of products.

MAKING IT SIMPLE TO 
MANAGE MULTIPLE TAGS

 
GTM keeps everything organised 
in a clean interface that provides 
admins with a good overview. 

This means that managing 
multiple tags or tags with specific 
triggers isn’t much trickier than 
managing a simpler set up.
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What’s next?

If you have any questions about the content in 
this guide, or would like to enquire about how we 
can help you integrate or maximise Google Tag 
Manager, we’d love to speak to you.

Just get in touch with the following details: 

Website: weareneon.com

Email: hello@weareneon.com 

Tel: 0161 507 3900
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