
Schema Markup:
Enhancing your presence 
in search engines



Since their inception, search engines have 
been on a mission to understand and organise 
information. In the early years, this information 
came mostly in the form of text-based web 
pages, which were treated as the digital 
equivalent of the pages of a book. 

Now, in 2018, we live in a truly multi-media age, 
where videos, images, podcasts and a variety of 
other forms of content are increasingly featured 
on websites. SEO optimisation has evolved to 
support this and improve the quality of the search 
results for users.

As a result, search engines focus more on 
individual elements of a page, such as world 
events, famous people, movies etc, and these 
manifest themselves in enhanced search results 
called rich results (formerly, rich snippets). 

The Changing Landscape of Search



What is a Rich Result?

If you’ve ever seen a search result that 
looked different to the regular results, the 
chances are you’ve seen a rich result. 

In Google’s own words they “go beyond 
the standard blue link” and offer 
something more: a definition, an image, 
a video, or a portion of a webpage that 
Google believes answers the query the user 
has asked. 

Usefulness, speed and simplicity are the 
driving forces of rich results. By offering 
users the information they need at the very 
top of the search results, search engines 
make it easier for users to find what 
they’re looking for quickly. 

Fig 1. A rich result (left) compared with  
regular search results (right)

Meanwhile, for businesses, these  
enhanced search results mean greater 
search visibility, which also represents an 
increased opportunity.

By optimising for rich results, companies 
can ensure their site is seen first and 
positioned in the user’s mind as the most 
relevant and authoritative website. 

So how do businesses gain this position? 

It all revolves around Schema markup...



Schema markup is code that’s added to the 
html of a website to help search engines 
understand its content and deliver them 
to the end user through enhanced search 
results. It was created as a collaborative 
project between Google, Yandex, Bing 
and Yahoo to create a standard for 
understanding websites  
and is now used by over 10 million  
sites globally. 

What is Schema Markup?

Two examples of schema in action can 
be seen below. Firstly, event schema, 
which can be used to provide dates and 
venue information for a range of events. 
Secondly, star rating and review schema, 
which can be used for everything from 
products to recipes.  

Fig 2. Without Event Schema

Fig 3. With Event Schema

Fig 4. Star Rating Schema



Type of Schema How will this be shown in the SERPs?

Product
Product information such as price, brand, colour will appear in the 
search results.

Event
Additional event information is included such as dates, venue, 
location, artist.

Video
Videos that are embedded on the site or hardcoded can appear in 
the universal search results for relevant queries and also in the 
video search results.

Image
Images can appear in the universal search results and the image 
search results which provides enhanced image search functionality.

Audio
Any audio content such as songs, podcasts etc. can be shown in the 
search results.

Blog / Article

Blog articles and normal article pages will be shown in the search 
results more often as search engines will understand what the 
pages are about and how often they are updated. These pages may 
rank higher for relevant terms as search engines will visit a blog 
more often if it knows content gets updated more regularly.

Breadcrumb
Breadcrumbs show in the search results and tell users where on the 
site the page is located. They can also navigate to a category page 
directly from a search listing.

Brand
Logos and brand information can be shown in the search results as 
well as appear in the knowledge graph.

Social Profile
Social profiles will show in the knowledge graph, giving users more 
company information.

Some of the most common types of Schema markup are shown on 
the next two pages. 

However, please refer to the Schema.org site to find the full list:



Type of Schema How will this be shown in the SERPs?

Recipes
Useful recipe information such as cooking time, preparation time, 
ingredients and images are shown in the search results.

Reviews Reviews are shown in the search results to build brand credibility.

Ratings
Ratings can be shown across various types of content from product 
pages to recipes and can increase organic CTR.

People
Detailed information about a person can be shown in the search 
results e.g. for an music artist additional information could be their 
record label, their place of birth, their latest album etc.

Organisation
Organisation information such as location(s), contact details, 
brand, year founded, website etc. can be shown in the SERPs. All 
sites should implement this type of Schema.

Speakable
Speakable schema will assist voice assistants in understanding 
the content and returning your search listings in the voice search 
results.

How To
How To schema will show ‘how to’ information such as blog posts 
or videos in the search results.

QA Page
Question and Answer schema will show frequently asked questions 
in the search results.



Adding Schema has a number of benefits 
for the SEO performance of  
your website and will help you achieve 
your business objectives.

Increase organic CTR & organic 
traffic

Thanks to the striking visual difference 
between a rich result and a normal result, 
sites that implement Schema stand out 
against their organic competitors in the 
SERPs. This can increase organic click 
through rate (CTR) and drive more people 
to the top of your sales funnel. 

How Will Schema Markup Benefit My Site?

Appear in Position 0

Search results such as featured snippets, 
videos or carousels to name just a few 
often appear at the top of the organic 
search results which is now commonly 
known as position 0. This helps drive  
more awareness for a business.

Fig 5.  
A search for ‘Topshop’, 
revealing a range  
of rich results.



Dominate the organic listings

Brands can expand their organic real  
estate by appearing in prominent positions 
in the SERPs for different search results 
on the first page. A search for Topshop 
(see Fig. 5) shows an organic listing with 
sitelinks and a search function in position 
0, whilst also bringing up a knowledge 
graph with company information and links 
to social profiles on the right. Additionally, 
store location information is also included 
in the local search results.

Optimise for voice search

Schema is thought to be a key driver of the 
results delivered through voice search. This 
makes sense as a featured snippet offers 
a portion of an answer to a query that the 
voice device subsequently reads out. With 
voice search on the rise, optimising for rich 
results can future-proof businesses as the 
technology grows.

Avoid duplication of content

Implementing schema markup correctly 
can also help search engines understand 
the differences between content that’s 
very similar but has a slight variation e.g. 
products that appear in several colours. In 
this instance, product schema would help 
distinguish between the product pages and 
would prevent search engines from seeing 
them as duplicate content which can lead 
to a penalty from Google.

Improve email engagement & 
actions 

Schema is not just limited to content on 
your website. Applying it to your emails 
can make your email stand out in a 
recipient’s inbox and drive desired actions 
as shown in the example of quick action 
buttons below. It can also drive actions 
where users are asked to save something 
like a product, song or voucher code.



If you'd like to know more about 
Schema Markup, or want to know how 
Neon can help your business grow, get 
in touch using the info below:

email: hello@weareneon.com
tel: 0161 507 3900
web: weareneon.com




