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Google’s announcement that it will 
rank websites based on their mobile 
version, rather than their desktop 

version, means that the mobile experience 
is of even greater importance than ever 
before.

The search engine giant has been making 
its way towards this shift for a number 
of years, with one of the most important 
adaptations being its introduction of 
Accelerated Mobile Pages (or ‘AMP’ for 
short). 

But what are Accelerated Mobile Pages, 
why are they important and how can 
businesses use them to enhance 
their customers’ experience and drive 
conversions?

Neon explores…
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What are Accelerated 
Mobile Pages (AMP)?
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Introduction

AMP is meant to help 
publishers and other 
webmasters and 
developers create fast 
web experiences that 
are straightforward to 
create and to manage. 

It’s essentially a turnkey 
solution to having a 
performance site with 
good UX.

A joint venture between Google and Twitter, AMP is a 
technical optimisation that’s added to a web page to improve 
user experience.

If you’ve ever searched Google for news and found a row 
of stories with a little lightning bolt icon, you’ve seen an 
Accelerated Mobile Page.

AMP Project Manager Eric Lindley explains: 

“

”



How does AMP work? What are the benefits of 
AMP?

AMP is designed to achieve  
the same kind of speed and 
fluidity as the responsive web, 
but it’s very different because 
the pages are built with three 
unique components:
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The benefits of AMP are two-fold, giving 
businesses who use it: 

Improved speed and user experience

Enhanced visibility in mobile search results

AMP HTML

AMP HTML is HTML extended 
with custom AMP properties. 
You can choose to have a 
non-AMP version and an AMP 
version of your page, or just 
an AMP version.

AMP JS

The AMP Java Script (JS) 
library implements all of 
AMP’s best performance 
practices, manages resource 
loading and gives you custom 
tags, all to ensure fast 
rendering of a page.

AMP CACHE

The Google AMP Cache is a 
proxy-based content delivery 
network (CDN) for delivering 
all valid AMP documents. 
It fetches AMP HTML 
pages, caches them, and 
improves page performance 
automatically.

As AMP is open-source, it’s 
always improving and adding new 
functionality, so it’s important to stay 
on top of the new developments and 
understand how they can be used 
to benefit your business. 

SPEED AND SITE 
PERFORMANCE

Page load speed is an important 
ranking factor, which means it 
directly impacts the rankings of 
a site in the search results and 
thereby influences organic traffic 
driven to the site.

Additionally, studies have shown 
that page load speed influences 
engagement on sites, as a slow 
loading site can lose potential 
visitors and conversions.

VISIBILITY ON MOBILE SEARCH

As the Mobile-First Index proves, 
Google is shifting its focus from 
desktop sites on to mobile sites. Sites 
that work well on mobile will stand 
a better chance of ranking in the top 
positions than those that don’t. 

This is the driving force behind AMP 
as well. Users want everything quickly 
and easily on mobile, so sites that are 
delivering that are best suited to fill the 
user’s needs. This means that they’ll be 
viewed favourably by Google.

By using AMP, you can steal a march 
on your competitors, gain a precious 
few places in the rankings and stand a 
good chance of driving organic traffic 
and conversions.



Should you use 
Accelerated Mobile Pages?
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The common perception is that AMP is useful 
only to publishers. This is because we tend to 
encounter AMP in Google’s carousel of news 
stories when we search for something topical. 

However, there’s a significant opportunity 
for brands to use the technology. 

If your digital strategy foregrounds content, you 
can implement AMP to deliver it quickly and 
stand a chance of gaining better rankings. AMP 
can also be implemented on ecommerce sites.

AMP should be implemented on sections 
of the site that get updated regularly. This will 
vary across sites depending on the product 
or service offering.

NEWS/BLOG:

Your main blog page, and all the individual 
posts within your blog, are the most obvious 
place to start. By setting up AMP here, you’re 
ensuring that your content marketing is 
delivered quickly and easily. 

LANDING PAGE: 

If you have landing and campaign pages,  
they need to load quickly, especially if you’re 
pushing paid budget behind them. By setting 
up AMP here, you’re getting your audience 
to your key message without the risk of drop-
offs and wasted budget.

EVENT/RECIPE PAGES: 

Recipes and events pages are accessed 
by people who’ll view a number of sites as  
they research a dish to make or gig to attend. 
By setting up AMP here, you’re giving visitors 
the information they seek quickly and offering 
every reason to share your site and return 
to it in the future.
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Sources

Campaign Live: https://www.campaignlive.co.uk/article/
googles-matt-bush-reveals-three-ways-evaluate-brands-
mobile-experience/1458521

KissMetrics: https://blog.kissmetrics.com/speed-is-a-killer/

Think With Google: https://www.thinkwithgoogle.com/
marketing-resources/data-measurement/mobile-page-
speed-new-industry-benchmarks/

In a nutshell…

AMP technology is now a vital part of the 
online ecosystem. Fast and simple, it’s 
designed to meet the needs of mobile  

users who want information quickly. 

If your digital strategy is led by content, it’s 
vital to explore it and you can do so by 
contacting Neon by email or telephone.

Email: hello@weareneon.com 

Tel: 0161 507 3900




